Mupocnaea Ilenkosa. Hnmepaxmuenama KomMyHuKayus
kamo PR cmpamezus 6 oucumannume niamegpopmu

c. 201-222
HNHTEPAKTUBHATA KOMYHUKAIIUA KATO PR CTPATEI'UA B IUT'UTAJTHUTE
INVIAT®OPMH
MHUPOCJIABA HIEHKOBA

Interactive Communication as a PR Strategy in the Digital Platforms

Miroslava Tsenkova

Pe3rome: M3cnenoBaresnckuar (okKyc B CTaTHATa € HACOUYEH KbM pa3KpHBaHE Ha
padoTelm MNpakTUKM B HHTEpaKTHBHATA KOMYHHKAalMs Mexay OpaHza u
norpeburenure, 3a Aa ObJAT W3BEJECHU OCHOBHHUTE CTPATErMH, KOMTO C€ OKa3BaT
[IEYEJIMBIIN 3a Pa3BUTUETO HA KOMIIAHUUTE U 32 MMO3ULUOHUPAHETO UM B IIa3apHOTO
npocTpaHcTBO. VIMEHHO B3aUMOAEHUCTBUETO C HOTPEOUTENUTE B  COLMATHUTE
1aTGOpMH, CHELUATHOTO OTHOIIEHHE KbM JMYHOCTTA HAa BCEKU €IUH OT TAX U
MCKpEHaTa 3aMHTEPECOBAHOCT KbM NPOOJIEMUTE UM, Ca OCHOBHUTE (PaKTOPH BBPXY
KOUTO C€ Tpaji KOPIOPATUBHUSAT YCIEX.

Hannunero Ha MHTEpaKTHBHA Bpb3Ka MPOBOKHpA XOpara Ja ChTPyJHHMYAT, Jla ce
IIPEBpBUIAT B T'€HEpATOPUM HA HJIEH, Aa IpajdT CBOATA COLMAIHA CaMOJINYHOCT,
UICHTUQUIMpPAHKU ce C KOopHopaTHBHAaTa OHJAiH oOmHocT. To3n HempexkbcHAT
Iuanor TpsoBaga ObJe CTUMYJIUpPAH BCEKWIHEBHO Ype3 MOJaraHeTo Ha MOCTOSHHU
ycuius, 3a Aa ObAen3rpaZieH MOCThT Ha JJoBepreTo. OCHOBHMAT aKIIEHT B HACTOAIIATA
CTaTHs € Ja Ce NMOKaKEKaK 4pe3 M3IOJI3BAaHE HA MHTEPAKTUBHATA KOMYHUKALIASA KaTO
METO/]l 3a MPUBIUYAHE HAHTAXKHpPaHE HA MOTPEOUTEIUTE MOXKE /a ObJe MOCTUTHAT
3HAYUTENIEH PacTeX Ha KOPIOpaTHBHATA MpEeXa, KaTo MO TO3W HAYMH Ce yBeJIU4yaBa
CTOMHOCTTa Ha CHCTeMaTa3a BCEKU €IMH OT HEHHUTE MOTpeOUTEeNHn U TOBA BOIH JI0
ycrex Ha OpaHja.

KarouoBn  aymu: UHTepakTMBHAa  KOMYHMKAIMs,  KOpPIOpPAaTUBEH  JMAJIOr,

PRcrpaterus, onnaitn oGImHoOCT
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Abstract: The research focus in the article is aimed at revealing working practices and
models in interactive communication between the brand and the consumer in order to
highlight the main strategies that are profitable for the development of the companies
and for their positioning in the market space. It is the interaction with users in the social
platforms, the special attitude towards each person’s personality and the sincere
interest in their problems that are the main factors on which the corporate success is
based.
The existence of an interactive connection provokes people to cooperate, to be
connected in a continuous dialogue and to build their social identity, associating
themselves with the corporate online community. The interactions with users in the
social platforms, the special attitude towards the personality of each one of them and
the sincere interest in their problems are the main factors on which the corporate
success is based.
Interactive communication should be stimulated on a daily basis by making constant
efforts to build the bridge of trust. The main focus in this article is to demonstrate how
by using interactive communication as a method of attracting and engaging users can
be achieved significant growth in the corporate network, thus increasing the value of
the network itself for each of its users that leads to the success of the brand.
Keywords: interactive communication, corporate dialogue, PR strategy, online

community

Pa3BuTHeTO Ha UWHTEpaKTHBHATa KOMYHHUKAllMs € JIOTUYHO CJEACTBHE OT JUTHUTATHATa
Tpanchopmaius Ha OW3Heca, KOETO Hajara HOBM (OpMH Ha OOIIyBaHE C MOTPEOUTETUTE.
YcnemHuTe KOMIIAHUM MOTHBHPAT CBOWTE KJIMEHTH Ja yd4acTBaT B KOPIIOpPaTHBHATA
KOMYHHKAIMS, Karo WM TPEJOCTaBAT CBOOOJA, €MOIMOHANHU MPEXKHUBSIBAHUS C Mapkara,
BB3MOXHOCT 32 TBOPYECTBO U TUIaT(opmMa 3a Cro/IeiIsTHE Ha HelllaTa, KOUTO TH BhIHYBaT. Bcuuko
TOBa eJBa JIn OM OMIIO BB3MOXKHO 0e3 ch3aaBaHeTo Ha TexHonorusara Web 2.0 mpe3 2004 r. ot
kommanusta O’Reilly Media, korato Tum O’Paitnu s onpenenst karo: “OM3HEC PEBOJIIOIUATA B

kommorbpHata uHAycTpus® (O’Reilly, 2006). HecnyuailHO OTKpUTHETO € PEBOJIOIHUOHHO,
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3amoTo miaTdopmaTa mnpeaiara Ha yed MmoTpeOUTeNIMTe HOBO MOKOJIGHUE YCIYTH, aBalld UM
BB3MOXHOCT aKTUBHO J1a y4acTBaT U J]a B3aUMOJICHCTBAT B KOMYHUKAIIMOHHUS TIPOIIEC.

TpsabBa na ce oTuere ponsrta m Ha mpeaxoanHara miathpopma Web 1.0, kaTo mHPOpMAIIMOHEH
MopTai, KbJIETO yeO MOJM3BaTeIUTe ca MPHUBJICUECHH OT MpeXaTa, KaTo MSCTO 3a MOJIydaBaHe Ha
unpopmanua. Bbropeku, de mnorpeOurenure He MoOrar Ja MHIIAT MHEHUS, KOMEHTapH U
npenopbkH, ch3gaBaHero Ha Web 1.0. maBa BB3MOXKHOCT 3apa3Butuero Ha Web 2.0, karo
cienBalla CThIIKA B CBOJIONMATa HA MpexaTa, KbJAETO C€ HachpyaBa YYacTHETO,
CHTPYIHUYECCTBOTO U OOMEHA Ha WH(GOPMAIIUs Ype3 U3MOI3BAHETO HA OJIOrOBe, COLUATHN MEIUU
U Bujeonoronyu. IMeHHO Bb3HHKHAIATa HEOOXOAMMOCT OT B3aUMOJICHCTBUE MEXKAY MpexKaTa U
ye0 MmoTpeOuTeNnTe Hajara ch3/1aBanero Ha TexHonorusata Web 2.0, KosTo ce mpeBpblia B MOIIIEH
MapKETHHTOB UHCTPYMEHT B KOPIIOPAaTHBHATA MOJIMTUKA.
Jxeli bepHap i TOcOYBa OCHOBHHTE Pa3iMuus MEXIy IiaTdopMmurte: ,,3a pazimmuka ot Web 1.0,
Web 2.0. ynecHsBa 1mo-cBOOOJHOTO B3aMMOJCHCTBHE MEXAY yeO MON3BATENUTE M CaWTOBETE.
Texnonoruara Web 2.0 momnoOpsiBa Bb3MOKHOCTUTE 3a M3TpakJaHe Ha MapTHHOPCTBA, 3alOTO
MO3BOJISIBA HA KpaWHUTE MOTPEOHWTENH Ja B3aMMOJACHCTBAT ¢ MHQPOpPMAIUsS MOMEXKIY CH U C
OpraHM3alyy, KOWUTO MPOU3BEKIAT WHPOPMAIMOHHO ChIbpkaHue. Web 2.0 ymecHsBa
WHTEPAaKTUBHOCTTA M MHOTOMOCOYHUS OOMeH Ha wuHopMaIlUs MEXIy MapTHhOPCKUTE
opranmuzanuu. ABTOpPBT Hoa4YepTaBa, ue ,,TexHonorusta Web 2.0 mpemmara BB3MOXKHOCT 3a
BKJIFOUBAaHE Ha OCHOBHHM MapKETHHTOBH CTPATETHH B YCUJIUSTA IIPH Ch3/IaBaHE U PA3IPOCTPAHECHUE
Ha MPOJYKTH, KOUTO ca T0Ope MO3UIIMOHUPAHHU M JOCTHITHY 32 KpalHUTE moTpeduTenu. Morar a
Ce WU3MOJ3BaT HIKONKO KaHama Web 2.0 3a Obp30 MOBHUINIABaHE Ha OCBEAOMEHOCTTa 3a
M3CIeI0BAaTEICKUTe MPOAYKTH. ToBa BKIIOUBA HE CaMO COIMAIIHU Mpexu kato Twitter u
Facebook, HO 1 U3MMOI3BaHETO HA BCHUYKU Bh3MOXxHH yeb 2.0 kanamu. (Bernnardt, Mays, Krueter,
2011)
bnarogapenuena Ooratusi mHCTpyMeHTapuyM Ha Web 2.0, ctaBa BH3MOXKHO MOOIIPEHUETO HA
KOJIEKTUBHOTO CBHTPYAHMUYECTBO M 3a1bJI00YaBaHETO HA KOPHOPATHBHHS JTUAJIOT, KOETO €
rapaHius 3a nogo0psBaHe Ha KOHKYPEHTHOTO MPEIUMCTBO U MOBHINIABaHE HA MAPKETUHTOBUTE
nmokazatenu. ToBa TBbpJIeHHE ce ToNbJiBa OT enekTponHus peunuk [GI Global, koiiTo naBa Touna
neUHAIMS 3a CHIIHOCTTAa W 3HAYEHHETO Ha KopropaTuBHUA muanor: “Konmenmusara 3a
KOPIOpaTHBHUS JUAJIOT CE0 CHOBaBa Ha UesTa, 4Ye KOMIIAaHUHUTE MOraT Jia TpeMaxHaT Oapuepure,
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IIOPOJICHH OT XapTHEHUTE (hopMaTH, Upe3 U3Ioa3BaHe Ha Bb3MokHOocTuTe HA Web 2.0. Ilo To3u
HauMH T€ MOraT Ja NpeAocTaBiAT MH(OpMaius, KOSITO € MHOro MO-NoJpoOHa M IOJIe3HA 3a
3aWHTEPECOBAHUTE CTPaHM, a CHIIO U Ype3 HM3IMOJ3BAHETO HAa HOBU IUIATGHOPMHU Ja TO3BOJIH
e(peKTUBHOTO y4acTHe Ha BbHIIHM MoTpebuTemm.
VmeHHO 4pe3 npenocTaBsHe Ha Iu1atgopMma 3a CBOOOAHO CIOJEISHE U y4yacTHe Ha KIIMEHTUTE B
Hesl ¥ Ype3 BHUMATEIIHO NPOYyYBaHE Ha TEXHUTE HAIJIACH U XKeJIaHUsl, KOMIIAHUUTE OMXa MOIJIU 110~
KayecTBEHO M HAJSKIHO Ja U3MOoN3BaT chOpaHata WHpOpMauus 3a 3aabi0oyaBaHe Ha
OOIIyBaHETO ¢ IMyOJMKHUTE, 32 B3€MaHE Ha CTPATETMYECKHU PELICHHUs, KAaKTO M 3a Pa3BUTHE HA
KOpIIOpaTHUBHATA MONUTUKA. KOPIOpaTUBHUAT AUAIOr ¢ HOTPEOUTEIUTE € KIFOUOBOTO 3BEHO 3a
Cb3/laBaHE Ha CTOMHOCT B KOMYHHKAIMATa, KAKTO M 3@ H3rpaxkJaHe Ha OOIIHOCT OT
MIOCJIEZI0BATEIM U MOCIAHUIM Ha OpaHja. Upe3 HenpekbCcHATHS Mpoliec Ha o0IlyBaHe, XopaTa U
KOMIIAHUUTE C€ CBBP3BAT B HEPA3PYILIUM ChIO3 U IOBEPUETO CTABA 3aCIYKEHO HCIIOEIIEHO.
3aaba004aBaHEeTO Ha yeb B3aUMOJICHCTBUETO € 3aJI0’KEHO U B KOHIIETILUATA Ha TexHoutorusta Web
3.0 (cemaHTH4Ha MpeXka), KOETO 1€ HallpaBH KUBOTA Ha XopaTa Mo-JeceH U MHTyuTuBeH. Llenra
Ha CEMaHTUYHHUA yed € HacO4YeHa B I10J13a HAIlOTPEOUTENNTE, Taka 4e MHPopMaIusaTa B Mpexara
Jla CTaHe pa3lo3HaBaeMa 3a MALIMHUTE U TE J1a MOTaT Jla MHTEPIIPETUpPAT CMUCHIIA HA JYMUTE.
ITpe3 2007 r. DxeiicbH Kanakanuc B cBos 0JIOT pa3KpHBa ChIIHOCTTA U 3HaueHueTo Ha Web 3.0.
Cnopen uHTepHeT mnpeanpuemaua ,,Web 3.0 e miardopma, npeaocTaBsiia BUCOKOKAYECTBEH
KOHTEHT U YCIYTM M € Cbhb3JaJeHa OT CIOCOOHM XOpa, H3MO0J3Ballld BB3MOXKHOCTHUTE Ha
mwiargpopmara Web 2.0.“ (Calacanis, 2007). Toect Web 2.0 ycnyrute ce mpespbiiatr B Web 3.0
yCIYr'd, HAacOYEHH KbM HUHAUBUAYATHUTE OCOOEHOCTHM M MPEANOYMTAaHUS Ha BCEKH €AMH
noTpeOuTeN Bb3 OCHOBA HAa KOTHUTHBHOTO pa3lO3HABaHE HAa OCHOBHUTE XAPAKTEPUCTUKHU Ha
konnenmusata Web 3.0: ,,CemanTuynata Mpexa mojgo0OpsiBa yeO TEXHOJOTUUTE, Taka 4e Ja ce
reHepupa, CIO/EN U CBbP3Ba ChAbPKAHHUE UPE3 ThPCEHEN aHAJIU3 Bb3 OCHOBA HA CIIOCOOHOCTTA
7ia pa3bypa CMUCHIA HA LYMHUTE, OTKOJIKOTO HA KIIOUOBH TyMH MU IH(PH*?
Tom @nukbpe 060011aBa OCHOBHUTE XapakTepucTUKuTe Ha miatdgopmute Web 1.0, Web 2.0, Web
3.0. ABTOpBT cucremarnsupa pyHkuuure Ha Tpute TexHonorun (Pur. 1 u dur. 2) (Fleerackers,

2018).

L1GI Global. https://www.igi-global.com/dictionary/corporate-dialogue/34181
2 https://www.expertsystem.com/web-3-0/
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Ta6J'II/II_[aTa JaBa IIO-TOYHa IPE€ACTaBa 3a HU3II0JI3BBAHCTO HAa AWUTUTAJIHHUA HWHCTPYMCHTApPUYM B
HJ'IaT(bOpMI/ITe 3a OCJIUMTEC Ha MHTCpAaKTHBHATa KOMYHHKAIUA MEXIY 6paHz[a u l'IOTpe6I/ITeJ'II/ITe,

KaKTO U 3a pa3BUTUCTO HA KOPIOPATUBHUA JHUAJIOT IPE3 TOAUHUTC.

Web 1.0 Web 2.0 Web 3.0
IpeanmHuo
YeTeHe u mucaHe ITepconasnen
3a YeTeHe
DupmeHo CouunanHo [Hepconanno
OpPHEHTHUPAaH OpPHEHTHUPaH OpPUEHTHPAH
CTraTuyHM CTPaHMIH baorose/Karano3n Omn1aiiH morouu
Co0cTBEHO CnogejaeHo Koncoauaupano
ChbpKaHHE ChbAbpiKaHHE ChbAbpiKaHHE
WEB ¢opmu WEB npuijioxenus YMHHU IpHI0KEHU
ITorpeduTesicko
CnpaBoYyHHIIH Mapxkupane
noBejeHne
Hena 3a KJIHK  AHra:kMmpaHocT

bpoii nocemenus Ha cTpaHuNa

(XunepBpb3Ka) Ha morpeduTenTE
HNuTepakTuBHA IloBenenuecka
banepu 3a pekiiama
pekjama pekJjamMa
CeMaHTH4YHA
bpuranuka oH1aiH Yukuneaus
MpexKa
HTML / Portals XMS / RSS RDF / RDFS / OWL
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Pur. 1

[IpenumcTBaTa oT npuinaranero Ha TexHojoruute Web 2.0 m Web 3.0 ce uzpassBar B nmo-roisma
AQHTKUPAHOCT HA TMOTPEOUTENHTE, KAKTO W B TpEJIaraHe Ha CIOACICHO W KOHCOIHIUPAHO
chabpxkaHue. Yeb npunoxenusara u o6morosere B Web 2.0 ca 3aMeHEHH OT “yMHH TIPHIIOKEHUS
n “onnaitn mortomw” B Web 3.0. Tom ®@aukbpc pasriexia IMOCIEIHATa TEXHOJOTHSA, KaTo
CEMaHTHYHA MpPEkKa, B KOATO KOMITIOTPUTE UMAT JOCTBII IO CTPYKTypupaHa uHpopmamus 3a
pa3NUYHUA TPUIOKEHHUS. ABTOPBHT aKIEHTHpPA BHPXY BB3MOKHOCTUTE HA HOBaTta Iatdopma,
CBBpP3aHM C H3IOJ3BAaHETO Ha “YyMHO ThpceHe”, “yMHH pekiamu’, “yMHH uHTepdeiicu”,
“BUPTYyaJIHO MMa3apyBaHe’”’, KAKTO ¥ BbPXY HA BIM3aHETO HA BUPTYaTHUTE CBETOBE B OOIIECTBEHUS

JKUBOT U B cBeTa Ha OusHeca. (dur. 2)
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[ BU3HEC

YMHO TbpceHe
<}
@ BupTyanHo nasapyBaHe
=

YMHU peknamu
, KOMYHUKALUU
CemMaHTUYHU MpeXxu
§ CoumanHa Tbprosumsa
&8
8 5 EnekTpoHHa Tbproeua =
=S YMHU uHTepdelicu
§ Tbprose CoumanHu mpexu
T KpayacopcuHr
Bbnorose
Katanosu Yukuneaus Urpu B mpexa
Yat
n = ®opmu Topcete BupycHu BuptyanHu 3ABABJIEHUE
a2 E Motpebutencko CHETORE
=8 ®opymu CvabpKaHue
Bupeo <
Mowa P2P Ayavo MeguitHo
TbpCceHe
" KapTuHKku [Ka
1993 2000 2008 2012
®ur.2

MHOTO OT TEXHOIOTHWYHHUTEC KOMITAHHH HHBCCTHPAT 3HAUYUTCIIHU CPCACTBA B PA3BUTUCTO Ha
M3KYCTBEH MHTEJEKT U J00aBeHa peaHocT. TexXHOJI0rnuTe ca OCHOBHUTE IBUTaTENH 3a POMsHA
Ha KOpIopaTHBHaTa MOJMTHKA. ['yren crapTupa mporpama 3a IOAINOMAaraHe Ha KOMIIaHWH,
IIOCBCTCHHU Ha pa3pa60TBaHe Ha H3KYCTBCH HHTCJICKT, KaTO HM IMPEAOCTaBsA TCXHOJOTWMYHA
nHpopManus u GuHAHCOBA moakpemna’. Uscnenosaremu kato Credan Jletnc, ®epranmo Jlync
Anmetina, Tom @muxbpc, KamOun u ap. paskpuBaT XapaKTepUCTUKUTE Ha ClIEABAIUTe

CBOJIIOLITMOHHU CTBIIKKU OT PAa3BUTHUCTO HA MPCKATA, KATO JIOTUYHO IMPOABIDKCHUC HA MPCIKOBATA

3 https://technews.bg/article-99425.html
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eBOMIOLUS. Y CHIUATA Ha CHEIHUAIMCTUTE ca HACOUCHH BBPXY pa3padOTBAHETO Ha CJIEIBAIOTO
nokoseHue mpexu: Web 4.0 u Web 5.0.
Web 4.0 e MOOMITHO POCTPAHCTBO, KBAETO MOTPEOUTETUTE — M PEATHUTE M BUPTYAITHU OOCKTH —
ce WHTErpupar 3aeiHo, 3a Ja Ch3Aagar CToidHOcT, a Web 5.0 e ceH30pHO eMOIMOHATHO
IPOCTPAaHCTBO, KBAETO MOXEM Ja IpeHeceM Mpexkara OT EMOLMOHAIHO IUIOCKAa cpela B
npocTpancTBo ¢ Ooratu B3ammojeiictBus”. (Kambil, 2008) Tom ®aukbpc IOMbIBa TE3HO
npeaeneHus, Karo nocouna, ue Web 4.0 e MoOHITHA Mpeska, KOATO CBbP3Ba BCHUKU yCTPOICTBA B
peanHus ¥ BUPTyaJIHHS CBAT. M akleHTUpa BbPXY TOBA, Y€ Bce ole ce paboru Bepxy Web 5.0.,
KaTo CHMOMOTHYHA MpeXa, Oaszupamia ce BbpPXY B3aUMOACHCTBHETO MEXIy Xopara W
KOMITIOTPUTE, Bb3 OCHOBA Ha HeBpoTexHosoruara. Web 5.0 me Obae oTBOpeHa, CBbp3aHa U
MHTEIUTeHTHA MpPEeXa, T.€. EMOIIMOHAIIHA MpeXa, KOSATO I MOXe Ja KapTorpadupa u pazuura
emoruute Ha xopara. (Fleerackers, 2018)

4 rjacu, 4¢€ ,,JiCHHOCTTa Ha Mpe>I<aTa“ HapaCTBa CKCIIOHCHIHAJIHO C

3akoHbT Ha PoOBT Metkan
Opos BkIItOUeHH aboHaTu B Hes. KOJIIKOTO moBede HapacTBa MpeskaTa, TOJIKOBA IOBEUYE pacTe U
LIEHHOCTTa 1, a pa3XoAMTe 3a €QuH MoTpeduTes ocraBar HempoMeHeHHU. (ETo 3amo koikoTo
II0BEYE ce 3a/1b1004aBa KOPIOPATUBHUAT JUAJIOT U c€ OOpblIa NIEPCOHATIHO BHUMAHUE Ha BCEKU
€IMH MOTpeOuTelNl, KOMIAHUATA MEeYelId BCEe MOBEYE CHMUILJICHHUIH, KOUTO JONpPHHACAT 32
3acuiIBaHe IIeHHOcTTa Ha OpaHpa.) Tyk TpsOBa aa ce oTOenexu, 4e 3aKoHbT, faTupai ot 1972 r.,
€ O0IIOBaIM/IEH U 32 IUTUTATHUTE MPEXKH.

Pa3pacTBaneTo Ha MpexkaTa He OMBa Ja € caMollel, Thil KaTo HEe HOCH Jo0aBeHa CTOWHOCT 3a
KOMIIAHUATA, KOATO Io M3moi3Ba. IIpuBinyaHeTO HAa HOBU KJIMEHTH W AHTAXHPAHETO UM B
colpanHaTa maTgopma TpsOBa Ha IBPBO MSCTO Ja JlaBa KOHKpPETHAa CTOMHOCT 3a caMus
notpeduren. ToBa € €eIMHCTBEHUAT HAUMH J1a C€ 3aIbP’KU BHUMAHUETO MY U ITOCTETIEHHO Ja Ce
MIpeBbpPHE B UCTUHCKHM IociefoBaren Ha Opanaa. Camo ToraBa TOM cTaBa peajieH MOJ3BaTel Ha
IIPOAYKTUTE U YCIYTUTE U JOTIPUHACS 3@ [IOCTUTAHETO HAa KOPIIOPATUBEH YCIIEX.
WHTepakTMBHaTa KOMYHHMKalUsl € IbPBOTO 3BEHO B Ta3W BEpUra Ha B3auMojeicTBus. ToBa e
MHCTPYMEHT, KOWTO II03BOJISIBA Ha KOMIIAHMATA Ja IIPpUBJIEYE BHUMAHUETO HA HOBUTE
MOCJIEZIOBATENH U /1a T yBJIEYE B aKTUBHO Y4acTHE B KOPIIOPAaTUBHUTE MIIaTGOPMU. 3a Ta3H Lieid €

HY)XXHa OOMNBJIHUTCIIHA €MOLMOHATIHA WKW YHUCTO MaTc€puaiHa CTUMYJIalWA, KaTO pa3laBaHC Ha

4, ,Pobept Metkand*. B: Hcropust komnbrotepa. http://chernykh.net/content/view/509/705/
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Harpajay Wid Urpy, rpabBaiiy IbJIrocpoyHo nHTepeca Ha yyacTHuuurte. I1o To3u HauMH ce ctura
U J10 KpaiiHaTa 1ieJl, @ UMEHHO YBEJIMYaBaHE Ha MIOTEHLIUAIHUTE KIMEHTH, KOUTO Bede PUTEKaBaT
IIPOJYKTH Ha MapKaTa UM C€ IT0Ka3aJau UHTEPEC KbM THX.
Owinn KoTirep chLIo MOCTaBs aKLEHT BbPXY 3HAUMMOCTTA M yJOBJIETBOPEHOCTTA HA KIIMEHTA!
,,KOMITAaHUHUTE TPsIOBA J1a OCH3HAAT, Y€ UMAT HOB 1€} — KIMEHTHT. AKO BaIIUTE XOPa HE MUCIIST
BUHAIW 3a KJMeHTa — 3Hadu He muciat goope.” (Kortmsp, 2010) I mombaBa, ue Haif-BaKHOTO
MPaBUJIO, KOETO HUKOT'a HEe OMBa J1a ce HapyIIaBa, € CJIEICHETO Ha MOTPEOHOCTUTE HA KIIMEHTHTE.
(Kotibp, 2010) KoTrbp oTumTa M OLIIE €JHO KOHKYPEHTHO MPEIUMCTBO Ha YCICITHUTE KOMITAaHHH,
KOUTO CTOST OJU30 10 CBOMTE KJIMEHTH, Ipe/ularaT UM HMHTEPECHO ChAbP)KaHHE, LIEHHOCTU U
MOTHBalUsl Jla c€ BpBIIAT OTHOBO B KOMIAHMATA: ,.Bceku 0BT, KOraro ce NpOMEHs
MaKkpOMKOHOMHUYECKATa Cpelaa, c€ IPOMEHA U MOTpeOuTeNcKoTo mnoBeneHue. Otram u
MapKeTUHI'bT. B MapkeTHHra Ha Ob/IEHIETO KOMITAHUUTE 1€ CE Pa3IMyaBaT 10 HEHHOCTUTE, KOUTO
U3IOBSIBAT, U 110 YMEHUETO CH JIa JIOKOCBAT ChPLETO U yMa Ha cBouTe norpedbutenu.  (Ctonnosa,
2010)
BwB ,,Bnacrra na xopara“ Kpucren Kopwmuit (Chistou, 2012) momuepraBa HapacTBaIoTo
3HAUEHUE Ha MOTPEOUTEICKUTE OLIEHKH M MHEHMsS 10 OTHOLIEHHE Ha OIpENEJIeHH MPOAYKTH U
YCIYTH 3a MpHUBIMYaHE HAa MOTEHIMAIHM KIMEHTU. ABTOPBHT C€ I030BaBa Ha PE3YNTaTHTE OT
U3CIeBaHMUs, KOMTO ce (POKYCHUpaT BBpPXY BIIMSHHETO Ha MOTPEOUTENCKM KOMEHTapu H
MPENOPBHKH MPU B3€MaHEHa PELICHHE 3a MOKYIKa!
77% oT nazapyBallluTe OHJIAH U3M0I3BAT IPENOPHKU MTPH 3aKyITyBaHE.
[Ipenopbkute nosumasar ¢ 10 21% ynoBIETBOPEHOCTTA OT HallpaBeHaTa MOKyNnkKa u ¢ 10 18%
II0-BHCOKA JIOSJTHOCT.
B nampaBenoto mnpoyuBaHe BbpXy 2000 kymyBauu, 92% omnpenensiT nNOTpeOUTEICKUTE
pedepenuu KaTo ,,KpatHO* U ,,MHOTOIIOJIE3HHU ",
59% OT KIIMEHTUTE CMATAT NOTPEOUTETICKUTE PeepEeHIINH 3a O-IIEHHU OT €KCIIEPTHUTE MHEHHS.
63% OT aHKETHMpaHUTE NOCOYBAT, YE Ca MO-CKJIOHHM J1a KyIlyBaT OT CaiiTa, ako MMa OT3UBHU 3a
MIPOJYKTA.
86,9% oT aHKeTHpaHHUTE ca Ha MHEHHE, ye Ouxa ce JOBEPUIM Ha IPENopbKa OT MPHUATEN pe Ta3u

Ha excrept. (Chistou, 2012: 22-33)
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Mupocnaea Ilenkosa. Hnmepaxmuenama KomMyHuKayus
kamo PR cmpamezus 6 oucumannume niamegpopmu

c. 201-222
B 1031 cMuUCBHI € BaXHO NOTPEOUTENAT Aa CE€ YyBCTBA YAOBJIETBOPEH U JJOBOJIEH OT M3JIbYEHUTE
KbM HEro KOPIOpPaTUBHM IOCIAHMs, 33 Ja J1a/J€ MOJOXKHUTEIEH KOMEHTap WJIM IMpernopbKa Io
OTHOLLICHHME Ha OIpPEJENIeH KOPIOPAaTUBEH NPOAYKT WM yciyra. ETo 3a11o npenocTaBsHETO Ha
BB3MOXHOCT 32 aKTUBHO Y4acTH€ U B3aUMOJEHCTBHE B KOPIOPATUBHUS IUAJIOr, € TapaHIus 3a
10-0JIM3BK M 3a]IbJIOOYEH KOHTAKT, KAaKTO U 3a IPOCIeAsBaHe Ha NOTPEOUTENCKOTO MOBEICHHUE.
M3non3BaHeTo Ha MHAUBHAYAJEH MOAXOA KbM BCEKM €IMH KIMEHT M OpPraHU3UpPaHETO Ha
KOPIIOPATUBHUTE TIOCJIAHUS CIPSIMO KOHKPETHHUTE NPEANOYUTAHUSA U HYXKIU Ha TMOTPEOHTENs,
ouyepTaBa MHTEPAKTHBHATA KOMYHHKAIIHS, KATO U3KIIOUYHUTENEH (HaKTOp 3a pa3BUTHE Ha OU3HECA.
Upes npusiaraHeTo Ha MHTEPaKTUBHUS OJIXO0/1, KOMIIAHMHUTE OMXa MOIJIM JIeTaiIHO /1a Ipoy4aT U
7la aHaJIU3UpaT NOTpeOUTEICKaTa ayAUTOPHS, 1a U3rPAIAT YCHEIIHO MAPTHHOPCTBO C Hesl U A 5
aHTa)XHUpaT B AMHAMUYHU IEHHOCTH, CBBP3aHU C KOPIIOPAaTHBHATA TIOJIUTHKA.
B jgururanaure mmargopMu € MHOrO TO-JIECHO Ja ObJaT MNpOydyeHH HWHTEPECHTE W
IPEINOYUTAHUATA HA KIIMEHTUTE Ype3 U3I0JI3BaHe Ha ye0 TexHosoruara. Ts ocurypsia Obp3a
oOpaTHa Bpb3Ka C LIeJIEeBUTE IMyOJIMKHU U IPEJOCTaBs LIeHHA MH(OopMaIus pyu pa3paboTBaHETO Ha
HOBH MPOAYKTOBHM KOHIICTIIMH. B TO3M CMHCHI WHTEpAaKTUBHATA KOMYHHUKAIHS MEXKIY
KOMITIAHUATA U HEWHUTE MOTPEOUTENHN € IPOIIEC Ha B3aUMOJENCTBHE, CBBP3aH C U3I0JI3BAHETO HA
pa3NUYHU TEXHUKH, Oa3upaHu BbpXY OOMEH Ha nH(popMalus, Ueu, MHEHHS, OLIEHKH, KOJIEKTUBHO
ChTpyAHHYECTBO. BB3 OCHOBa Ha TOBa, OMXa MOITIM Ja c€ H3BeJAaT HSIKOM OCHOBHH
XapaKTepUCTHUKU HAa HWHTEpaKTHBHATa KOMYHHUKAalMs, KOUTO C€ M3IO0J3BAT KAaTo YCHEIIHU
CTpaTeTHH B MPAKTUKHUTE HA HIKOM KOMIIAHUHM M BOJAT JO 33bJI00OYaBaHE Ha KOPIOPATHBHUS
JIMAJIOT:
W3non3BaHe Ha MHIUBHyaJeH MOJXOJ KbM BCEKH €IUH KIMEHT, 0a3upaH BBPXY MOJIyuyeHaTa
nH(popmalysa oT oopaTHaTa Bpb3Ka.
I'enepupane Ha Obp3a OLIEHKA U peaklys Ha MOTPEOUTEICKH 3alIUTBaHUSI, KDUTUKU M KOMEHTapH.
W3rpaxane Ha eMOIIMOHAIHA CBbP3aHOCT.
3acuiBaHe CTENeHTa Ha OTKPUTOCT M MPO3PAYHOCT B OTHOUICHUSATA MEXAY KOMIIAHUATA U
oTpeOUTENUTE.
[TooupsiBane Ha MOTHUBALIMSTA U TIOCTOSTHCTBOTO HA MOTPEOUTENUTE.

AHTaXHUPaHOCT U Bpb3Ka C MOTPEOUTENHUTE.
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Mupocnaea Ilenkosa. Hnmepaxmuenama KomMyHuKayus
kamo PR cmpamezus 6 oucumannume niamegpopmu

c. 201-222
CwBMecTHO chTpyAHHUYECTBO. OOeIMHABaHE HA yCUITUATA 32 KOJIEKTUBHO pa3pabOTBaHE HA UJIEH,
MIPOJIYKTH U YCIYTH.
Bb3MOkHOCT 32 TOBUILIABAHE HA IOBEPUETO B KOMITAHUSATA.
IIpemiarane Ha HEHHO ChIbPKAHUE.
JlaBa ycemaHeTo Ha KOHKPETHHS IOTpeOMTEN Ja Cce TMOYyBCTBAa ‘‘crenuaieH”’ upes
UHIUBUAYAIU3UpaHEe HA JAMAJIOra U OTIpaBsSHE Ha IMEPCOHATHHU MPEAJIOKEHUs, CBBP3aHU C
YCTaHOBEHUS IOTPEOUTEICKH MPOdHII.
[lo-romsiMa crenmeH Ha YJOOBIETBOPEHOCT M HWHTETPUPAHOCT HA TMOTpEOUTENS B OHJIANH
KOpropaTuBHaTa OOLTHOCT.
[IpenocraBsiHe Ha cBOOOIa HA TOTPEOUTENUTE U IIATPopMa 3a CIIOEIISHE.
Hsxoun oT XapakTepucTUKUTE HAa MHTEPAKTHUBHATA KOMYHUKAIUS ca pas3riielaHd U aHaJIU3UPaHU
[10-710J1y KaTO YCHEIIHU MPAaKTUKU B KOPIIOPATHBHATA MOJMTHUKA HA U3BECTHU KOMIIAHUM, KOUTO
yCIIsSIBaT Jja MPUBJIEKAT U J]a aHTaXKUPAT CBOUTE MyOJIMKH B KOPIIOPATUBHHUSI TUAJIOT, TIpe Iaraiiku
UM TIO-TOJISIMa CTOMHOCT Ha KOMYHHUKalusATa mojJ ¢opMmaTa Ha IEHHO HM3a0aBHO ChIbpXKaHHE,
pa3auMYHU WUIPU, KOHKYPCH, HArpajau, KakTo U IJaTgopMma 3a CIOJENISHE Ha €MOLMOHAJIHUTE
IIPEKUBSIBaHUS ¢ OpaHja.
H3rpaxnaHe Ha aHTa:)KUPAHOCT U BPb3Ka € NOTpeduTeINTE
Kamnanusita Ha Samsung: Driving Engagement and Sharing
[Tpe3 2011 roguna B CAILl, enekTpOHHUAT TUTAaHT Samsung 3aro4YBa MaCMBHA OHJIAITH KaMITaHHs
noa ¢opmaTta Ha WHTEpPaKTUBHA UTpa, pa3pabOTeHa OT ColMajHAaTa aMEepUKaHCKaTa MeIHuitHa
arennus Ignite social media mox mototo “Like it, reveal it, win it“ (,,Xapecaii, paskpui,
cnevenu).
Crnen xato riacysar 3a cTpaHulara Ha Samsung BbB Facebook, knuksaiiku Bepxy O0yToHa Like,
MOTpEeOUTENUTE UMAT BB3MOKHOCT J1a BII3aT M Jla CIEYENAT MPOJIYKT Ha KOMIAHUATA, KaTo
OTBOPSAT OIpEIENIEHO Napye OT MyOIMKyBaHUs b3eid. PeeHero Ha mb3ena obaye ce ciiyuBa e/iBa
clie]] KaTo MOTPeOUTENAT Mpernophya Urpara Ha CBOW MPHATEN B collManHara Mpexka. Komkoro
MOBEYE NPENOPbKU U3NPATH TOU, TOJIKOBA ITOBEUE MapueTa OT ITb3€JIa OTBAPS U YBEIUYaBa IaHca
cu na cmedenu Harpaga.’ [Io To3M HA4YMH BCEKM YyYaCTHHK B HIpaTa MNPUBIMYA HOBH

MMOCICOOBATCIIM MW pasmiupssBa cColOHaJIHaTa MpeEXKa Ha 6paH)1a. Harpa)mTe CC pasgaBar

5 Ignite social media. https://mashable.com/2011/06/07/innovative-social-media-campaigns/#obNE2937MSgL
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Mupocnaea I]enkosa. Humepaxmuenama KoMyHUKayus
kamo PR cmpamezus 6 oueumannume niamegopmu
c. 201-222
©KECeIMUYHO, KOETO MOJIbpkKa UHTEepeca Ha MOTPEOUTENIUTE U TU CTUMYJINpA Ja pa3IIUpsBaT
CBOSITa MPEXa OT KOHTAKTH Ha KOPIIOPATUBHATA CTPAHULIA.
Komnanusita u3nos3Ba KakTo Harpajau, IOCTaBEHU Ha CllydaeH NPUHLMUI (KOMTO Ce€ pa3/iaBaTr B
Kpas Ha BCsKa CEAMMIIA), TaKa U TaKWBa, CBbP3aHU C HAIMOHAIHHU MPAa3HUIU U ChOUTHUS (KAaTO
Benuknen, HanpuMep), KOUTO ce MEUENAT BeJHara cjejl OTBapSHETO Ha OIpe/IelieHH MapyeTa OT
Irp3eJa.
3a pa3iuKa OT Jpyrd KaMIaHWM, KOUTO MOATHUKBAT MOTPEOUTENNTE 2 y4acTBaT €AHOKPATHO B
urpara, Ta3u KaMIanus OyKBaTHO TH IPUHYK/1aBa J1a BIIU3AT €KECSIMUYHO | J1a KAaHAT BCE TTOBEYE
Y TIOBEYE CBOM MPUSATENIM B COLUATHUTE MPEKU, KOUTO J]a C€ NIPUCHEIUHIT KbM TAX, IOKATO HE
M3ueprnar BCHYKUTE cu KOHTakTH. C HalpeBaHe Ha BPEMETO OpOsIT HAa MPUITETUTE 3a ONpe/esieH
noTpeOuTeN, KOUTO Y4acTBaT B UTpaTa pacTe, KaTo MO TO3M HAUYMH BPEMETO 3a MOJPEXkaaHe Ha
olpezesieHus] Ib3€Jl HaMajlsiBa U TOBAa YBEJIM4YaBa IIAHCOBETE 3a ycIleX W rpabBaHe Ha €IHa OT
CEeAMUYHUTE Harpau.
ToBa e mpumep kak Samsung BBBIMYA HE CaMO CBOMTE KJIMEHTH B KOPHOPATUBHUTE OHJIANH
AKTUBHOCTH, HO U TEXHUTE MPUATENIN, KaTO IO TO3M HAUYMH U3TPa)KJa Mpexa OT I0CIIeI0BaTElH.
PazpgaBanero Ha execeaMUYHHM M TEMATHYHHM MOAAPBLM, KAKTO U PEKIAMUPAHETO UM B
COLIMATTHUTE TIaT(GOPMHU, TH MIPABU JKEJTaHHU OT MOTPEOUTENUTE U T€ ThPCAT HAYUH J1a TH 3aKYIIST,
aKo He yCIedT Aa I creuenart. IMeHHO Ta3u aHTaXUpaHOCT ¢ MyOIMKUTE ce PEeBPbhIla B MOIIEH
MHCTPYMEHT 3a 33aJbp’KaHe MHTEpeca HE caMO Ha ChIIECTBYBAIIUTE, HO U Ha ObAemuTe GpeHose
Ha Samsung. Taka BCHYKM yYaCTHUIIM B UTPaTa CTaBaT MOTEHIIMATHU KIUEHTH U TI0 TO3W HAYWH
ce paslupsiBa OOIIHOCTTA OT MOCJIeI0BATEIN Ha OpaH/a.
3a0aBHOTO ChAbP/KAHHE B HHTEPAKTHBHATA KOMYHHKALMSA C MIOTPeOUTEINTE
Kommanusita Mello Yello 3amara wa omHmaitH wurpa, 3a Ja BbBbBJIEYE CBOWTE
nyOJIMKY BBB B3aMMOJIEHCTBHE Upe3 M3I0JI3BAaHETO Ha 3a0aBJIEHUETO, KaTO HauuH (peHoBeTe Ha
MapKara Jia ce oYyBCTBAT ,,CIICIUATTHU .
Mello Yello e nonynsipaa murpycosa cofa ot 60-Te roguau Ha XX Bek. Mapkara ce 3aBpblia Ha
masapa ¢ MmoMolITa Ha MeAuifHaTa Kammnanus ,, They call me Mello Yello* (,,Hapuuar me Mello
Yello*), kosITO ce BBPTH OKOJIO pUMEiika Ha eauH OT xuToBere Ha JloHoBaH ot 1966 1. bpanapt

YCHJIEHO M3M0JI3Ba COLIMATHUTE MPEXH U no-crnennainto Facebook. Cren kaTo Hamupa cb3aarens
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Mupocnaea Ilenkosa. Hnmepaxmuenama KomMyHuKayus
kamo PR cmpamezus 6 oucumannume niamegpopmu

c. 201-222
Ha (¢en crpanuniana Mello Yello BsB Facebook, mapkerunroBara arennust BFG Communications
s mpeBpbINa B opurmanda Opany crpanuna Ha Mello Yello.
BFG Communications, ceBMecTHO ¢ Mello Yello, m3mucsr u rinaca Ha OpaHia, Karo ch3/1aBatr
CK€Y C OTIMYUTEIIHUTE XapaKTEPUCTUKH HA MapKaTa — TOH, €3UK U CHEIUPUIHH YEPTU, KOUTO
MIPE/ICTaBAT B Hal-TosiMaTa couuaina mpexa. OduiuanHusat odpas Ha OpaHJa ce MosBsSIBa BbB
Facebook mipe3 aBryct 2010 1., kaTo QOKYCHT ce KpUe B MMpeJIaraneTo Ha 3a0aBHO ChIbPIKAHHE,
KAaKTO ¥ B U3THUBAHETO HA OTTOBOPH HA JTIOOOMUTHU BBIIPOCH HHA HHTEPECHU KOMEHTAPH.
WNuTepakTHBHATA KOMYHUKAIHS C TOTPEOUTEIHNTE € IpeICTaBeHa upe3 KopropaTtuBHaTa Facebook
CTpaHuIla, KOSATO Ipejiara ,,peTpo (HoToreHepaTop”, MO3BOJISABAIL UM J1a TIOCTABAT CBOSI CHUMKA
TaM, HampaBeHa ¢ ye0 Kamepa, a CHelHalHO NPUJIOKEHUE ce Tpku Ja s “nuidosa’ upes
cnermasied  ¢Goro ¢uirep. CTpaHunaTa npeIara W BHKTOPHHA, KOSTO II03BOJISIBA Ha
MOTPEOUTENUTE J1a pa3depaT KOJIKO TOTHHU Ca BCHITHOCT. 32 JMMHUTHPAHO BpEMe MOTpeOUTeInTe
MOTarT ChIIO Taka jJa cu cBayAat 6esmiatHo Mello Yello pemukca.
be3 na ce Bnarar mapu B pekiiaMa, IbpBOHAYAIHUTE MPOTHO3M 3a aocTturane Ha 10 000 dena ca
HAJICKOYCHU OIIe MMPe3 IbPBUS Mecel] Ha KaMianusTa. [lonyasapHOCTTa Ha KaMIIaHUsATa HAPacTBa,
Ha/JIMUHaBaiku BHymuTenHaTa nudpa ot 78 000 dena. 80% ot deHoBeTe ca Mmimanexu noj 24
TOJMHH, KOETO MOKa3Ba, Y€ MapKaTa MpUBJIMYA ¥ MU MOYUTATENH, a HE CaMO Bb3PACTHU X0pa,
KOMTO HOCTAITHYHO CH CIIOMHST 33 COJaTa OT TAXHOTO JETCTBO.
B xammanHusTa ce ouepTaBaT HIKOJIKO YCIICIIHU CTPATETHH B MHTEPAKTHBHATA KOMYyHHUKanws. Ha
IBPBO MSICTO Bph3KaTa Ha cojlaTa C rmeceHTa Ha J[oHOBaH He € ciydaifHa, 3aIl0TO BCSKa IMECEH
pa3ka3Ba HSKaKBa MCTOPUS U TMPOBOKUPA OMpEENIEHH eMOLUU y MOTCHIHATHUTE KIueHTH. B
cllydas ce 3ajara Ha CBbP3BaHETO Ha KOPIOPATUBHUS MPOAYKT C MOJIOKHUTETHOTO EMOIIMOHAIHO
npexuBsiBade. [letep Mbpu MHOTO TOYHO HM3BEXJA IMOJI3aTa OT OOBBP3BAHETO HA MPOJYKTA C
eMoLMUTe Ha noTtpedurenute: “MapkaTa HE € HMILIO [OBEYE OT NMCUXMYECKO IMPEACTaBIHE Ha
MPOJAYKTa B TMOTPEOUTEIICKOTO Ch3HAHHWE. AKO TPEACTaBUTEICTBOTO CE€ CBCTOM CaMO OT
aTpuOyTUTE, XapaKTEPUCTUKUTE U JIpyra nH(OopMaIus 3a MPOAYKTa, HIMa EMOIIMOHATHH BPB3KH,
KOUTO J1a TIOBJUSAT Ha PEANOYNTAHUATA U AeiicTBUATA HA oTpeduTenute. Konkoro mo-6oraro
€ EMOIIMOHATHOTO ChIABP)KAHUE Ha MEHTAITHOTO MPEJICTABSIHE Ha MapKaTa, TOJIKOBA MO-BEPOSTHO

€ MOTPEOUTEIIAT J1a ce MPEBbPHE B JIosuieH nmotpeduren. (Myrray, 2013)

5 Mello Yello. https://www.facebook.com/MelloYello/
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Mupocnaea Ilenkosa. Hnmepaxmuenama KomMyHuKayus
kamo PR cmpamezus 6 oucumannume niamegpopmu

c. 201-222
He mora na He ce cbriacs ¢ ToBa 0000111€HHE, 3a1[0TO JOOPUTE MAPKETOJIO3H YCIISIBAT /1a BbBJIEKAT
MOTpEeOUTENUTe B KOPIMOPATUBHUS UAJIOr MMEHHO Ype3 M3MOJ3BaHETO Ha EMOLMHUTE U J1a
3aTBBPIAT Y TAX JOBEpUE U JIOSUTHOCT KbM Opanza. Orie moBede, ye perieHusTa 3a N3BbpIIBaHe
Ha MOKYIKa MHOTO YECTO C€ JIBJDKAT Ha MOACh3HATEIHA EMOLIMOHATHA MOTHUBALIHSL.
ToBa ce momguepraBaun oT Mopuc JleBn, cooctBennk Ha Saatchi&Saatchi: “I'omsma wacTt ot
YOBEUYECTBOTO KOHCYMHpa M Ma3apyBa C pa3ymMa U CBHPLETO CH, WIM aKO IMpeArnodyurTare, C
emoruute cu. Te Thpcar pazymHa npuyrHa: KakBo e nmpenHa3HaueHUEeTo Ha MPOAYKTa U 3all0 €
Hail-noOpusaT n300p. ChIIEBPEeMEHHO B3MMAT YHCTO EMOIMOHAIHO pEUIeHHe: XapecBa MH,
[PEANOYUTaM o, KMaM ycellanero, e ¢ 100wp. (Poospte, 2004: 42)
Jlpyrara ycrnemHa cTpaTeruss B KaMIlaHUSATa € CBbp3aHa C MPEJOCTaBIHETO Ha 3a0aBHO
ChIbpIKAaHNE, KOCTO BKIFOUYBA M3MHCIISTHETO Ha TJ1ac Ha OpaHza, KaKTO U MPEJCTaBsiHEe Ha CKeY C
OTJIMYUTEITHUTE YePTH Ha Mapkarta. Bcuuko ToBa e ceprosHa 3asBKka oT crpana Ha Mello Yello na
ce MOOMMXKHM MaKCUMAJIHO JO0 CBOUTE MOTPEOMTENd W Ja IMOKaXe ,YOBEIIKOTO JHIe” Ha
KOMIIAHUSTA, BbBIMYANKY T B HePopMalieH pa3roBop. [1o To3u HaunH roBopsT OJIM3KUTE XOpa U
npusarenute. Ll{om nma cp3nazena 01M30CT, TOBA € U MPEIIoCTaBKa 3a H3TpaKaaHe Ha JOBEPHE.
CrenBamusT yCIeUIeH akIeHT B KaMIIAaHHTA € CBbP3aH C Bb3MO)KHOCTTA BCEKU MOTPEOUTEIN /1a
ce TIOYYBCTBa ,,CIEeLHaleH" upe3 urpara ¢ perpo ¢pororeHeparopa. JKeiraHueTo Ha xopaTa jia ce
BUJIAT B JIpyra CBETJIMHA, B KOSITO CE XapecBaT MOBeYe, 3abJI004aBa Bpb3KaTa UM ¢ OpaHaa U I'u
nprodIIaBa KbM OOIIHOCTTA Ha TIOCIIEIOBATEIIUTE MY.
Konkypcute n HarpaguTe B MHHTEPAKTHBHATA KOMYHHKAIUS
Johnson’s baby Canada ycnsiBa na yrpou mocemiaeMoctta Ha (eH crpanunara cu BbB Facebook,
OpraHu3upanku KOHKypc 3a 6e0emmku cHUMKH ripe3 2010 r., KoiTo Mo3BoJIsBa HAa TOTPEOUTENNTE
Jla TIOKaxaT cBoMTe OebeTa Ha CTpaHUIaTa Ha KOMIIAHHMATA B COIMAlTHATAa MpEXa, KakTo H Ja
CTieuensT pa3nuyHu Harpamu. [IpuoOniaBaHeTo Ha MyOJUKUTE KbM KOPIOpAaTHBHATA OOIIHOCT
Yype3 CHOJENsHE Ha €eMOLMATa C OCTaHajara ayAuTopuss Ha OpaHga € BB3MOXKHOCT 32
3abpJ1004YaBaHe Ha Bpb3Kara. 3a Johnson HUIOKHATAa MHBECTUILUS, KOSITO BJIara B IpoeKTa (MaJKH
Harpajay 3a Me4yejauBIINTE), BOAU IO MHOTO TOJIEMH IOJI3H, KaTO €HA OT TAX € 3HAYUTEITHOTO
yBelMueHue Ha (peHoBeTe Ha KommaHuATa BbB Facebook, kakTo M ch3gaBaHeTO Ha MO-rojsiMa
aHTQXUPAHOCT KbM OpaHjia. Ta3um aHTaXHPAHOCT ce M3pa3siBa BbB BH3MOXKHOCTTA 3a CIOJIEIISTHE
Ha HellaTa, KOUTO BhIHYBAT noTpedutenure. KoMmnanusra 3anara Ha elHa OT Hali-Ba)KHUTE TEMH
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Mupocnaea Ilenkosa. Hnmepaxmuenama KomMyHuKayus
kamo PR cmpamezus 6 oucumannume niamegpopmu

c. 201-222
3a 00I11eCTBOTO, @ MMEHHO Ha JellaTa KaTo eHHOCT. Bh3MokHOCTTa 1a Ob/ie crieuenieHa Harpaaa
WJIM KOHKYpC 3a Hail-xy0OaBa OeOelika CHUMKA [Tpe/Inoiara reHepupane Ha MOJI0XKUTEIIHU EMOIIHH,
CBBP3aHU C YYyBCTBA KATO ,,LOPAOCT™, ,,IpU3HAHKE", ,, yMUJICHUE .

HecnywaitHo 00pa3bT Ha Jenara u aneimre, CBbP3aHu ¢ TAX B KaMIIAaHUHUTE HAa OpaHIOBETE, ca B
OCHOBATa Ha yCIICUTHUTE MAPKETUHTOBU cTpareruu. [locturnarure pe3yiaratu roBopsT 3a ycrnexa
Ha KamnaHusaTa. OCBEeH yTPOSBAHETO HA MOYUTATENIMTE HAa CTPAHULIATa CU, KOMIIAHUTA MOJTy4yaBa
HaJ 1 MIIH. MOceleHrs Ha MPUIIOKEHUETO 338 KOHKYpCa, KaKTo MHaJ 3,5 MIIH. MOCEIICHUs Ha
camute cHUMKH. Johnson csOmpa noseue ot 500 000 rmaca 3a KOHKypca.
l'onemusT HHTEpEC KbM KaMITAHUATA € TI0Ka3aTeJICTBO, Y€ U3MOI3BaHETO Ha KOHKYPCH U Harpaau
B MHTEPAKTHBHATa KOMYHHUKAIUS U3TPaXK]1a OOIIHOCT OT IMOCJIEI0BATENN, KOUTO OMXa U3BBPIIIIN
MOKYIIKA, 3all0TO CBBP3BAT UMETO Ha OpaHAa C TMOJIOKUTEIHUTE €MOLMHU OT Y4acTHETO UM B
KOHKYypcCa WIH OT criedesieHara Harpajaa. Otuutanero Ha cpeHo mo 10 kimka Ha BCEKU CIIOJENICH
JUHK B COIMAIIHUTE MPEXKHU C MPUITEIUTE TOBOPU JOCTATHUHO KPACHOPEUMBO 32 pa3pacTBaHe Ha
KOpIOpaTHBHATa Mpeka, KaTo MO TO3M HAYMH C€ yBEIWYaBa CTOMHOCTTa M 32 BCEKH HEUH
noyi3BaTesl. TOECT KOJIKOTO MOBEYe MPHSITENH TIacyBar 3a eqHa OeOelmka CHUMKa, TOJKOBA I0-
roJisiMa € BEPOATHOCTTA Ts Jla CIIeUENIM KOHKYpca U Jia JIOHeCe LIEHHOCT, TPU3HAaHKUEe WK Harpajaa
3a BCEKH €IMH MOTPeOUTEN Ha MpekKaTa.
HNHTepakTHBHATA UI'Pa KATO CTPATEerus
B onuta cu na yBenuuu masapHUs CH JISUT M a 3aCUJIM KOHKYPEHTHHUTE CH MO3HIIMK Ha Ia3apa B
Bbpazunus npe3 2016 r., komnanuara Heineken npeanara Ha moTpeOUTENnUTe Aa ydacTBaT B
uHTepakThBHata urpa (1 Million Fans), koATo ru BbBIMYA B €MOLIMOHAIHO MPEKUBSBAHE C
Mapkara.
Heineken um maBa BB3MOXKHOCT Ja COyKaT MO €IWH OajOH, aKo CTaHAT IOYUTATEIM Ha
KOpHopaTHBHaTa CTpaHula Ha KoMmmnaHusita BbB Facebook. Ilenra Ha Opanma e na mpoBokupa
9yBCTBOTO 32 COOCTBEHA 3HAUMMOCT Ha TOTPEOUTENSI, MPEJOCTABIUKI MYy Bb3MOKHOCT J1a U3ITHIIIE
uMeTo cH Ha pupmMeHus OalloH Ha KoMIlaHusATa. IHuImaTHBaTa € mpruMep 3a TOBa Kak KOMIaHHUSITa
Ou Moria Ja aHraxupa MmoTpeOUTEeNUTe B UCTUHCKHU Pa3TOBOp, IMpeasarail CTOMHOCT 3a BCEKU
ximeHt. Unesta na Heineken na otnpaBu nmepconanm3upano oOpbIIeHHE KbM BCEKH MTOCETUTEN,
KOETO T'0 Kapa Jla c€ YyBCTBa ,,CIEIUAJICH, € CTpaTerndecka OT TJIelHa TOYKa Ha TOBA, Y€ TO
pasnuyaBa B IMyOJIMKaTa ¥ MoAYepTaBa HEroBaTa WHANBUIYATHOCT.
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c. 201-222
KamnanusTta q1aBa Bb3MOXKHOCT 3a Y4acCTHE Ha pa3IMYHHA HUBA YpE3 XapeCBaHE Ha CTPAHUIIATA BbB
Facebook nnu upe3 npountane Ha uMeHata B Youtube. Ta3u TeXHHKa BOJIM 10 OTPOMEH HAILJIUB
Ha XHWJISIM JTI0OUTENN Ha Oupa v Ha OaJloHu, KOUTO “xapecBar’ Opasmickara Facebook crpanuna
na Heineken.
[TogoOHa e uaesiTa 1 Ha 1Be mBeACKK pekiaMuu areHnuu Grey Stockholm u Ogilvy Stockholm,
kouto mipe3 2011 r. ycnsBar na obenunasaT cBouTe heHOBE BB Facebook, ch3naBaiiku crieruaina
CTpaHUIIa, B KOATO ce J00aBsi CHUMKAaTa Ha BCEKU MOCETUTEN. BCHYKM M300pakeHusl ce BILTUTAT
B Jioroto Ha Ingo. Camo B paMKHUTE Ha YETUPU Yaca, TO CE 3ammbiiBa ¢ pekopauute 2 890 cHUMKHU
Ha (DeHOBE B CcOIlMaTHATA MPEKa.
ToBa e mocTa HeOOMYaCH, aTPAKTUBEH U €BTUH HAYMH MapKaTa Jia ce€ CBbP)KE ChC CBOUTE (hEHOBE,
KOUTO OYKBAJTHO C€ OKa3BaT “NIperuieTeHH’ | “BrpajieHu” B KOPIMOPATUBHOTO JIOTO.
Ta3u cTpaTerus mokaspa Kak 4pe3 UjesTa 3a BIUIMTAHETO Ha CHUMKUTE C€ 3ahJI00YaBa BPb3KaTa
¢ noTpebutenute. HampaBena e mpemnpartka ¢ agdyma KaTo CEeMHOTHYEH HOCHUTEN Ha CeMeWHU
IIEHHOCTH, KOWTO Ta3M HCTOPHATA 32 CBBP3aHOCT HA WICHOBETE HA CEMEHCTBOTO Upe3 OOIIH
CHUMKH, 3aIie4aTaiy ONpeeICHH MOMCHTH OT JKUBOTA M.
IIpenocraBsine Ha cB000/1A HA MOTPeOUTEIUTE U TIIATGOPMA 32 CrioAesIsIHE
General Motors e elHa OT IbPBUTE TOJIEMH aBTOMOOUITHN KOMITAHUHU, KOSTO OCh3HABA CHJIaTa Ha
KOPHOpaTUBHHUS OJIOT, KaKTO U (paKTa, ue TOi He ce U3MOJI3Ba caMo 3a MMyOJIMKyBaHe Ha O(UITHATHA
npeccrobmeHus. Koproparusara Toaabppka HENPEeKbCHATH JUCKYCHH TI0 OTHOIIEHHE Ha
MPOAYKTOBUTE cH aBToMoOWIM u kamMuoHU. General Motors mpoBokupa moTpeOuTenuTe aa
y4acTBaT B Ipolieca Ha Ch3JaBAHETO HA MPOJYKTa, KAKTO M B U3MHUCISHETO HA WHAWBHUAYaJICH
mu3aiiH. KommaHusiTa HachbpyaBa pasrOBOPUTE, CBBP3aHH C HMHTEPECHH TEMH, KaTo
aJITepPHATHBHATA SHEPTHUS, HAIPUMED.
General Motors U31013Ba MHOTO KPEaTHBHH CTPATETHH 33 YBEITUYAaBaHE Ha OJIOT ayTMTOPHUSATA CH,
KaTo Mevesid Ha CBOS CTpaHa BIUSTEIHU OJ0TbpH, MHUITUUPAIIN TEMH ChC ChIbPKaHUE, CBBP3aHO
c aBToMoOmIIHATa Koprmopanus. [Ipumep 3a ToBa € kammaHusTa, peanusupana mnpe3 2011 r. Ha
Cruze-arati Ha Chevy, co6ctBenuk Ha General Motors. B nHHIIMaTHBaTa ca BHBICYEHU BIUSATEIIHU
OJIOrbpU OT pazNuyHU oOnacTu (MoAa, My3WKa, MbTyBaHe). OpraHm3anuara Ch3/laBa 3a TAX
CHEIM(PUIHO ChABPIKAHNE, KOSTO MPEAOCTaBs Ha CBOsATA Iuiardopma. 3aqaieH ca B KOHKPETHU
TEMHU, 110 KOUTO OJIOTbPUTE Pa3KpUBAT HA MyOIMKUTE CBOUTE MPUKIIIOYCHUS U PEKUBSBAHUS: ,,B
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c. 201-222

ThPCEHE Ha royisiMaTa CcThIKa®; ,,['0JIMOTO ThPCEHE Ha I'bpMAIIU 3MHUH ", ,,PucyBaHe ¢ pubu‘ u
Ap.

ITonob6na e u unesta Ha Intel Corporation. Ilpe3 2011 r. pexnamuara arenuus Amsterdam
Worldwide 3anouBa fa pa3npocTpassiBa cepust OT peKJIaMHU (PHIIMU, B KOUTO BIUSATEITHU OJIOTBPH
005ICHSIBAT KaK TEXHOJOTHUTE ca MPOMEHWIN TAXHaTa padota. [IbpBUAT GhuiM oT cepusiTa moka3pa
KaK ce CIIpaBsi U3BECTHUAT MoJieH Osorsp u gororpad Cxot lllymaH, U3nona3Baiku MPOIYKTUTE
Ha IntelCorporation — Ha Gor caifra: “The Sartorialist”.

Buneoro ce pansa na noseue ot 250 000 yHUKaTHU OCEIIEHUSI CaMO 3a IbPBUTE 2 CEIMULIU U €
rnegano Hax 850 000 metu B You Tube m B ye0 caiita Ha Wuten. To ce pasmpoctpansiBa

MBJIHHEHOCHO, CJIe/ KaTo € mycHaTo B Osiora Ha [llyman (http://www.thesartorialist.com/), HO CBIIIO

Taka CTaBa M3KJIIOUUTEIHO MONyisipHO U BB Facebook. ToBa nompuHacs 3a moBuiliaBaHe pbcra
Ha nocemaeMoctra Ha Muren kanana B Youtube ¢ 200%.
PekiiamMHaTa kaMImaHus € HacOYeHa KbM OTPEOUTENH, KOUTO HCKAT Ja Hay4daT KaK TOI OJIOIbPUTE
M3IOJI3BaT CHUMKOB W BHJICO Marepuasl. IMEHHO TE€3W MHTEPHET MOJI3BATENN OWXa CIOJICIHIIN
TJIEJAHOTO BUAEO ChC CBOUTE MPHUATENN B COLMATHUTE MPEXHU U OMXa MOIMOMOTHAIN OBP30TO
pasnpocTpaHeHHEe Ha PEeKJIAMHUS KITUII.
Karo 1smo Tasm pekiiamMHa cepus H3IO0J3Ba HETPAIUIIMOHEH ITOJXO0JI 32 TEXHOJIOTHYHHTE
KOMITaHUHU, Karo ThpPCH e(]eKTa, KOWTO TEXHOJOTUUTE HUMAT BBPXY BCEKH CIIEMEHT Ha
BUJICOKJIMTIOBETE.
YcnemHara cTparerus TyK ce KpHe B MOKa3BaHETO Ha IIEHHO ChAbp)KaHHE, MPEICTAaBEHO OT
JoKa3aHu HHQIIYCHCHPH, Ha KOUTO XopaTa uMaTt jtoBepue. [1o To31 HaYMH KOMITaHUATA YCIIsBa J1a
aHT@XUpPa CBOSITA AyJUTOPUS W Ja s YBEJIMYH. 3allOTO MOTPEOUTENMTE THPCAT B MpeKara
BB3MOXHOCT Ja c€ CBBPIKAT C X0Opa, uMaIiu cxoaau uarepecu. Kakro nmomgueprasa el [paron
,,CBBbp3aHuTe Xopa oopasysat obiHoctu (Pyces, 2011: 47). ABTOpHT U3BEK/a U IPYTH MOTHBH
3a y4acTHe B COIMATHUTE MEJINH, KaTo 00ydeHue, IPUHAICKHOCT, Bh3MOKHOCT 332 TBOPUYECTRBO,
MpU3HaHUE, PUCheANHIBaHe. IMCHHO Te ca M3IMOJI3BaHU OT KOMIIAaHUHTE, 3a Jla T00aBAT IO-
rojsiMa CTOMHOCT 3a TMOTPEOUTENUTE B KOMYHHKAIMATa W IO TO3W HAYUH Ja 3abi10odar
JOSUTHOCTTA UM KBbM OpaH/ia U 1a U3rpajsirT OHJIAH OOIIHOCTH.
Kommnanusita “@opa‘ cblio H3MoNI3Ba KOPIOpAaTUBHATA CH IaTopMma 3a CIofelsHe, 3a Ja
3aCHJTM BPB3KaTa ChC CBOUTE MOTpeduTen. OpraHu3amusaTa ce CBbp3Ba C BIUATEIHHA OJOTHPU U
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c. 201-222
UM J1aBa BB3MOXKHOCT Jla TOBOPSAT 3a MapKara, CIOACNSUKH CBOUTE IMpeKuBsBaHUs ¢ Hes. OT
KOMITIAaHUSITA MPEJIOCTABAT HAa BCEKU MHQIIYEHCHD 0 e€Ha KoJja, ¢ koATo aa udmuHe 1000 munu
KBIETO TMOXeJae, KaTo €JUHCTBEHOTO YCJOBHE CJeJl TOBa € Ja CIIOJAEIH CBOUTE He3abpaBUMH
MOMEHTH.
Kamnanusara “IIpenusBukarenctsoro 1000 mmm Ha Ford Fussion® e moBede oT ycmemrHa.

“IIpenu3BukatencTBoTo renepupa Hag 100 BumeonszoOpakeHnus, kaueHu B You Tube, Flickr u
JIECETKU MTOCTOBE BHB BIUATEIHH OJ0TOBE, 2,5 MJIH. UMIPECHU B COLMAIHUTE MEHNH, JOCTUTaHEe
10 25 000 3puTenu camo B paMKHUTE Ha ITbpBaTta ceaMuiia. 76% oT ydaCTHUIIUTE Ca Ka3ajiu B IUYHU
pasroBopH Ha noseye oT 10 mpusTesH 3a CBOETO MPEKUBSIBAHE ¢ MapKaTta, a 97% OT yuacTHUIUTE
3asBsBatT,9e oOMucAT na Kynsat Ford 3a cebe cu.“ (Pyces, 2011: 47)

CriozieNistHeTo ¢ ayIuTOpHsITa Ha He3a0paBUMH MOMEHTH, CBBP3aHU C U3ITOJI3BAHETO HA OTIPE/ICIICH
MPOAYKT, CKBCSBA JMCTAHIMATA MEXKIy MOTPEOUTEINTe W TH CONMKAaBa. YYacTHETO UM B
IUCKycuH, Oa3upaHM Ha TeMH MO OOl HHTepecH, OoOBBp3Ba Xopara B obOmHOCT. ToBa ca
MIPAKTUYECKH MPUMEPH 3a TOBA KaK MPEAOCTaBIHETO HA cBOOOa U miuaTdopMa 3a CIOeINsIHE B
KOpIIOpaTHBHATA MPEKa 33/1b1004YaBa JUajiora ¢ IOTPeOUTENNTe, U3TPaX1a CBbP3aHOCT U Mpexa
OTIIOCTIEIOBATENH U BOJH JI0 YBEITMYaBaHE HA MPOIaKOUTe.

HNHTepakTHBHATA KOMYHMKALUS € OTpe0uTeMTe Ype3 N3/ IbYBaHe HA BH/1€00TIOBOPH
Kamnanwusra Ha Old Spice ,,MbXbT, Ha KOTOTO BallUAT MBX MOJKEIIE J1a MUPUIIE” MpOoTHYA B
wiargopmara Youtube ¢ yqactueTo Ha XxapuzmaTuuHus akteop Mcas Mycrada, KaTo peKiIaMHO
nuie B MaiaOHa ye® Oa3upaHa KaMmraHus. Ts € HacoueHa KbM JKEHCKaTa MOTpeOuTeNCKa rpymna,
3a110T0 OOMKHOBEHO JKEHUTE Ca Te3U, KOUTO B3UMAT pelIeHHE 3a MOKYIKA.

Old Spice cp3naBa u mybnukysa B Youtube moutu 180 Bugeoknumna. ToBa € CThIKa, KOSATO AOCETa
HUKOSI Ipyra KOMIIaHHUA HE € TpaBwiIa. Ts € mbpBaTa Mapka, KOsITO U3TbYBa BHICOOTTOBOPH KbM
MOTPEOUTENTUTE CHU Ype3 CIOJENITHE HAa BUACOKIMIIOBE, KaueHH B MeIWHHUS KaHai Youtube.
bnaronapenue Ha TOBa, OpaHABT cTaBa pasno3HaBaeM U xapecBaH. OcseH B Youtube, Old Spice
MMa aKTUBHO NPUCHCTBHE U B collnanHaTa ratgopma Twitter, 3a a M3M0513Ba BCAKA Bb3MOXKHOCT
U BCSIKa COLMAIHA TUIATdopMa Jja ce JOOIMKHM MaKCUMAITHO JI0 CBOsITA IyOJIMKa, 1a OTTOBOPH Ha
HYXIHUTE ¥ Ha odakBaHUsTA i. [IpeqycenianeTo Ha jkemaHusATa Ha MOTPEOUTEITUTE OIIIe TIPEIH Te

Ja ca 3a4BC€HU U U3PA3CHU € OTIINYHUTCIICH OeJier Ha YCIICHIHUTE KOMITaHHH.
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c. 201-222
Kamnanusra e opranuszupana ot MapketuHronara pupma Wieden + Kennedy u cb0upa Munronu
rIIeJJaHus, U3NPEBapBaiku pekopa, KOMTO MOCTaBsl aMepUKAaHCKUAT npe3uneHT bapak O6ama c
peuTa CH Clie/l CriedeNIBaHeTO Ha M300pHTE 3a MBPBHS CH MaHAAT. [ 'oyisiMa 4acT OT KJIMIOBETE ca
nox (opmara Ha 3a0aBHM OTTOBOPH Ha BBIIPOCH M KOMEHTapH Ha eHoBe OT Twitter u pa3mudHu
6siorose. O0maTa mocemaeMocT Ha KiaunoBeTe HaaxBbpis 110 muH. rnenanus. Buaeokmumnosere
ce rienat Haja 40 MUIMOHA TBTH CaMO B PAMKHUTE Ha €JHa CEIMUIIA.
Camo 3a mecen npoxaxoure Ha Old Spice ce yBenmuaBar cbe 107%, a 3a menus nepuoa Ha
KamnaHusitare HapacTBaT ¢ 27%. Kamnanusra kocta camo 250 000 momnapa, KOeTo € CKpOMHA
WHBECTHUIUS B CPAaBHEHHE ChC CyMUTE, KOUTO OMXa ce BIOKWJIM 32 peKiiaMa B TPAJAULMOHHHUTE
Meaunu. A nonsure u neyandute 3a Old Spice ca HaucTUHA OrPOMHH.
Crparerusita Ha KOMIaHuATa ce (POKycUpa BHPXY MOOMIPSIBAHETO HA KOPIIOPATUBHHS IHAJIOT,
KBJIETO CE€ IeJIM BHUMATEIHO OTHOIICHHE W M3CIIyIIBaHE HA BCEKH €IMH KJIMCHT. Pa3roBopsT €
HedopMaeH U Mo-InYeH, KOeTO 3aCUIIBa MOCIaHusATa Ha OpaHa 3a MpUATEICTBOTO, 32 OJIU30CTTa
U 3a goBepueTo. M3mbuBaHEeTO Ha KIMIOBETE ChC 3a0aBHU BHUJICOTTOBOPH HA MOTPEOUTEIICKHUTE
BBITPOCH, MTPESIU3BUKBA TIAPOJAUPAHE U CIIOACISHE B COMMATHUTE TUIAT(HOPMH, KOETO € 3asBKa 3a
CWJIaTa Ha OKa3aHOTO BB3JICHCTBHE HA KaMIIaHUATA BPXY MOTpeOuTenuTe. XopaTta 0OMKHOBEHO
KOIUpAT U MapoaupaT OHOBA, KOETO MM € HAalpaBUJIO BIEYATICHUE U € MPEAU3BUKAIIO HAKAKBU
emonuu y Tax. ETo 3amo wu3monsBaHaTa cTpaTerds ce OKa3Ba YCIENIHAa M € Olle €IHO
JI0KA3aTeJICTBO 3a 3HAYCHHETO W 3a POJIsiTa HA MHTEPAKTUBHATA KOMYHHKAIHs KaTto padoTema
MPAKTUKa B OpIIOpATUBHATA KOMYHHUKAIUs Ha OpaH/a.
N3nos13BaHeT0 HA HeOOUYAEH MOAXO/ 32 AHTAKUPAHE HA AYJUTOPUATA B KOPNOPATHBHUS
pa3rosop
Ownnaitn menuiinata kammanust “Blair Witch” e uz0Opana ot criucanue “®opbc” 3a Hait-go0pa
KaMITaHUS Ha BCUYKHU BpeMeHa. Ts e peamm3upaHa Ha 0a3aTa Ha ICHXOJOTHYECKHS (QHIM Ha
yxkacure ot 1999 r. “The Blair Witch Project” (,,IIpoxnstuero bnebp*) Ha pexucropute Jdanuen
Mupuk u Exyapno Canues. ToBa e HUCKOOIOI)KETHA MPOTYKITUS, CHUMaHa C JTI0OUTENCKa KaMepa
C M3KJIIOYMUTETHO JIOIMIO KauyecTBO, KOETO MpHUAaBa MPaBIONOJ00HOCT Ha AecTBHETO. DOUIMBT
Mpech3aBa U3UE€3BAHETO HA TpUMA CTYJAEHTH Tpe3 AaneyHara npe3 1994 r.. Mianexure npaBsT

JTOKyMEHTaJICH (DriiM, TIOCBETEH Ha UCTOPHUSTA 3a MECTHA JiereHa — Beuunara biaesp Yutu. Te
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c. 201-222
CHUMAT C JIOOWTEICKAa Kamepa ‘“‘depHUTe XBJIMOBE Ha MepuiieH, Ciell KOEeTO H34Ye3BaT
0e3cienHo.
HeoOnyaitHUAT TOIX0/ TYK €, 4e Mecelly npean GUIMBT Jia u3lie3e, Ch3aaTelIuTe MyOInKyBaT B
pa3IMYHU E€JCKTPOHHH MEAMM CHUMKHM Ha HM3YE3HAIUTE CTYACHTH M KpaTKh OTKBCHU OT
MPOYKIMATA, O0SIBABANKY, Y€ TOBA € TOKYMEHTaJleH (UM, Ch3/AaJIeH 0 ACHCTBUTENICH Cllydaid
3a 6e3cieIHO U34Ye3HAIM MIIAJICKH, ITpecieIBAaHH OT BEIlIKIla, OOMUTaBalla MPOYYTUTE X bIMOBE.
OnnaiiH mMaTepualiuTe C€ pajBaT Ha HEBEPOSTEH YyCIEeX U HHTEpPEC OT CTpaHa Ha HHTEPHET
norpedutenute. Cieq n3nu3aHeTo cu GUIMBT Heueny 29 MITH. Jjojapa camo 3a IbpBaTa CeIMHUIIa,
a KpaiiHUTe My MIPUXOAM BB3NU3aT Ha Haj 250 MITH. onapa.
W3non3Banero Ha HEOOMYaeH MOAXOJ MpPU MPEACTaBSIHETO Ha (UIMAa W BKIIOYBAHETO Ha
MUCTEpHUATA U CIyXa KaTo CPE/ICTBA 3a MPUBJIMYAHE HA BHUMAHHETO, CE€ OKAa3BaT MEYEITUBIIN
WHCTpYMEHTH. M31hUBaHETO B COLMATHUTE MPEKU HA JOOpE MOMOpaHW CHHUMKH U OTKBCH OT
KIIMIIOBE C YEpHO-0eNu KaJpH, KbJETO HE Ce CIIOMEHaBa JalM Ta3W HCTOPUSI € MCTUHCKA WIU
M3MHCIIEHA, YCISBA 1a BbBIIeUE MOTCHIIMATHUTE 3PUTEIN B KPHroBpaT OT BBIIPOCHU U J1a 3aIbPKU
unrepeca uM. Cp3arenure ca CTyICHTH, KOUTO MU3MHCIST JIETeH/a 3a Mpokisatuero biewp, u
yCIIsIBaT Jia MPOBOKUPAT ayJUTOPHUSITA CH J1a TOBOPH 3a MPOEKTA U J1a TO CIOJENS B COIUATHUTE
MpPEXH.
Bompekn ye Ormomkerst € ensa 50 000 nmonmapa, aBTOpuTe 3ajlararT Ha KpeaTUBHOCTTA U
MPOBOKAIIMATA, & OCHOBHUST AaKIEHT MPU TMPEACTABIHETO Ha (PriiMa € BBpPXY €MOIUsTa U
OYaKBAHETO HA pa3BpPb3Kara.
Pesynrarture oT M3MON3BAaHETO HA MHTEPAKTUBHUSA MOAXOJl B KOPIOPATHBHATA KOMYHHKAIUS Cca
MOBEYEe OT KPACHOPEUMBHU: 3aCHUJIBaHE HA Bpb3KaTa C MOTPEOUTENNTE, 3aBOIOBAaHE HA KOHKYPEHTHO
MPEANMCTBO, YBEIMYaBaHE HA TIEHATIOUTE, MOMYJIIpU3UpaHe HA JEHHOCTUTE U MHUIIMATUBUTE HA
KOMITaHUSTA.
KitouoBute mymu, kouto o0equHSIBAT EHOBETE C MapKaTa ca: JOBEpHe U CBHP3aHOCT.
[IpencraBeHuTe MpUMeEpH OT MPAKTUKUTE HA YCHEIIHUA U JOKA3aJId C€ KOMIIAaHUH TMOTBBPKIaBaT
Te3aTa Ha W3CIEABAHETO, Y€ aKTUBHOTO B3aMMOJEHCTBHE C MyOIMKUTE 3acWiiBa TOCTAHUITA,
M3Tpaxaa Bph3Ka U € Bb3MOXKHOCT 32 OTBApsSHE Ha HOBU TEPCIEKTUBH Tpes OuszHeca. B To3m
CMHUCHJI WHTEpPaKTUBHATA KOMYHUKAIMS € JOMBIHUTEIHA OIS 3aredesieHe Ha TMO3WINH, 32
U3rpakJaaHe Ha JOBepHe, 3a MPUOaBsHEe HAa IICHHOCT U ChABPKAHUEKbM KOPIOPATUBHUS TUAJIOT.
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c. 201-222
ETo 3amo mnpuBIMYAaHETO HA MOTPEOMTENUTE KbM YYacTHE M AHTQKUPAHOCT B COLMATHUTE
wiaTGopMu TpsIOBa Ja € MPUIPYKEHO OT EMOIIMOHAIHH MTPEXKUBSBAHMSI, OT JaBaHETO HAa CBOOOIA,
KaKTO M OT NpCAOCTAaBAHCTO HAa CTUMYIJIM, IPOBOKHUPAIIX UHTCPAKTUBHOCTTA, KaTO OHJIAaH urpu,
KOHKYpCH, Harpaad W Iuiatdpopmu 3a cropaeisHe. OpraHu3anuute TpsAOBa Ja MOOIIPSIBAT
MOTPEOUTEITUTE J1a TOBOPAT 3a KOPIOPATUBHUTE TIPOYKTH, 3a MPSIKUBSIBAHUATA CH C MapKaTa, 3a
Hellara, KOUTO TH HHTEPECYBaT U BhIIHYBaT. KoMIaHuuTe N3moa3BaT BCHIKH HHCTPYMEHTH, 3a J1a
ObgaT Mmo-01M30 10 CBOWTE KIMEHTH. Taka ce W3rpaxaa Bpb3Ka ¢ OpaHpaa, chOMpar ce
MOTPEOUTEIICKA MHEHHSI, TEHEPUPAT CE€ HOBH MPEIJIOKCHHUS, pa3pad0oTBaT Ce YCICIIHO pa3InyHH
KOPIIOPATUBHU CTPATETUH, IPOIYKTH U YCIIYTH.
AHanM3bT Ha YCHCHIHUTE MPAKTUKHA OT M3MOJI3BAHETO HAa HHTEPAKTHBHATA KOMYHHKAIUS B
IIOJIMTUKATAa HAa KOMIIAHMUTEC JOKa3a, 4€ 4YpC3 aHTAKHUPAHCTO HAa KIIMCHTUTC B KOPIOPATHBHHA
JMAJIOT Ce TIOCTHUIa pa3pacTBaHe Ha KOPIIOpaTHBHATAa MPEXa M Ce NOBHUINABA CTOMHOCTTAa M 3a
BCCKH eIMH moTpeduTes. 110 To3u HauuH OpraHU3aIUUTe U MyOJIMKUTE ce 00BBP3BAT B YHUKAICH
ChIO3 M ce OOCTUHSBAT B MOCTUTAHETO Ha OOMIH 1ie. ToBa ce OKa3Ba MeYeMBIIa CTPATEr s 3a

KOPIOPaTUBHO Pa3BUTHUE U MPOCIIEPUTET B €paTa Ha IUTUTAIIHOTO OOIIYBaHE.
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